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A Study on Church Identity(C.I) Design: Focused on the Churches
Belonging to The Presbyterian Church in Korea(Baekseok)

Z| A 2 (Young-Ok Choi)**

ABSTRACT

C.I design refers to the visual representation of a company's identity. C.I design has become a global
spotlight as the information age continues. The church also needs to introduce or renew its C.I design
in line with this trend. Therefore, this study aims to explore the C.I design and its introduction into the
church, and to provide a direction for the improvement of the church's C.I design through the survey.
To this end, chapters 1 and 2 explained the background and theoretical background of the research, and
chapters 3 and 4 conducted the research through the questionnaire. The survey was based on the C.I
design of the church belonging to The Presbyterian Church in Korea(Baekseok). A survey was conducted on
college students who took a C.I design class. The survey results showed that the need for the introduction
of C.I design by domestic churches was strong, the unity of C.I design by denomination and church was
emphasized, and the similarity of symbol marks was important for this. Also, for the improvement of
church C.I design, a design study is needed on symbols that can express Christianity. Through designers
with opinions and expertise, we confirmed the importance of C.I design that can effectively represent the

identity of the church.

Key words : Church Identity(C.I) Design, research through the questionnaire, The Presbyterian
Church in Korea(Baekseok)
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Figure 10. Questions about Needs of C.| Design for Church
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Figure 11. Questions about Unity of C.I Design between Denomination and Church
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Figure 12. Questions about improvement direction for C.I Design of Church
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Table 1. Summary of Survey

Summary
Question No. Type of Question Amount of Answer Answering Percentage(%)
Question 1 Objective(Singular) 60 100
Question 2 Objective(Singular) 60 100
Question 3 Objective(Singular) 60 100
Question 4 Objective(Plural) 90 150
Question 5 Objective(Plural) 87 145
Question 6 Objective(Singular) 60 100
Question 6-1 Subjective 25 416
Question 7 Subjective 20 333
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Table 2. Statistics of Question 1

Result of Question 1

Answer Number Percentage(%)
@ Very much 7 n7
@ Yes 22 367
® Normal 21 35
@ No 6 10
® Not at all 4 67
Total 60 100

Table 3. Statistics of Question 2

Result of Question 2

Answer Number Percentage(%)
@ Very much 12 20
@ Yes 16 267
@ Normal 25 47
@ No 5 83
® Not at all 2 33
Total 60 100
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Figure 13. Statistics of Question 1, 2
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Table 4. Statistics of Question 3

Result of Question 3
Answer Number Percentage(%)

@ Very much 5 83
@ Yes 6 10
3 Normal 16 267
@ No 21 35
® Not at all 12 20

Total 60 100
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Table 5. Statistics of Question 4

Result of Question 4
Answer Number Percentage(%)

@ Optionl 31 533
@2 Option2 1 17
3 Option3 1 17
@ Option4 2 33
® Option5 4 67
® Optionb 2 33
@ Option7 0 0
Option8 2 33
© Option9 5 83
@ Option10 42 70

Total 90 150
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Table 6. Statistics of Question 5

Result of Question 5
Answer Number Percentage(%)

@ Name of Church 35 583
@ Location of Church 2 33
(3 Contact Addess of Church 2 33
@ Denomination of Church 13 217
® Symbol of Christian 35 583
®ETC 0 0

Total 87 145

Table 7. Statistics of Question 6

Result of Question 6
Answer Number Percentage(%)

@ Very much 12 20
@ Yes 25 47
3 Normal 20 333
@ No 3 5
® Not at all 0 0

Total 60 100
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